LIFE CUSTOMER RESEARCH

Which of the following have you experienced from using the LIFE
platform?

Differentiation and innovation for clients || RN 63%
Improved reach _ 57%
Time savings [N 55%
Real-time campaign measurement || NERGNTIEE 45%
Reduced media costs ||| NN 40%
Increase in client brands' share of budget || G 25%
Unified campaign measurement _ 25%
Return on Ad Spend (ROAS) _ 20%

Increased new business win rate [N 15%

Source: TechValidate survey of 40 users of Life .
PULSEPOINT TechValidat
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