PREVALENT CUSTOMER RESEARCH

Prevalent Customers Get More Done with the Same

— or Fewer — Resources

Which of the following statements below do you agree with now

that you are utilizing Prevalent?

With the same resources, we are now able to
spend time mitigating risks as opposed to
validating information. We are focused on the
right things.

We require fewer resources dedicated to
collecting and analyzing questionnaires and
vendor-submitted evidence.

My organization has been able to redirect
resources previously dedicated to collecting
and analyzing vendor-submitted
questionnaires and evidence to other
activities.

Source: TechValidate survey of 14 users of Prevalent
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https://www.techvalidate.com/product-research/prevalent/charts/290-79D-F46
http://www.prevalent.net/
https://www.techvalidate.com/

