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What makes Customer Contact West: A Frost & Sullivan
Executive MindXchange so unique and valuable in comparison to
other events your company sponsors?

An environment that fosters relationship
building

Positioning of vendors as peers

Nonstop networking

Access & Time to Meet with True Decision
Makers

The ratio of decision makers in attendance

83%

65%

43%

35%

26%

Source: TechValidate survey of 23 sponsors of Frost & Sullivan
Executive MindXchange

  Validated    Published: Mar. 22, 2018   TVID: A87-DB6-9A7

https://www.techvalidate.com/product-research/frost-and-sullivan/charts/A87-DB6-9A7
http://ww2.frost.com/
https://www.techvalidate.com/

